
7 Steps for 
Creating a Powerful 
Fundraising Video

Discover what it takes to produce a fundraising video that makes a powerful impression.
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A great video can connect with 
someone’s emotions and inspire them 
to act.

A well-crafted video can emotionally engage your audience in ways that 
reading a brochure, a website page or a pamphlet can’t. For a moment, you 
step into the interviewees’ shoes and you feel what they are feeling. Think 
about the last movies you’ve seen — how they made you laugh or cry. Once a 
great video pulls at your heartstrings, they can inspire you to act. The perfect 
combination of storytelling, video and personal appeals can be more effective 
in influencing people to donate than any other marketing strategy.

Answering these questions can help you create a meaningful 
fundraising video:

1) CRAFT A COMPELLING STORY.
This is the single most important step in producing a fundraising video. 
How do you want to tell the story? You and your team will come up with the 
concept by analyzing your audience and developing a plan.

2. LENGTH OF THE VIDEO.
This will depend on your budget and how you will present your video. Is this 
a one-minute public service announcement? Or, is this a 3-minute video with 
interviews from people who will tell your story?

3. WHO DO YOU WANT TO TELL THE STORY AND FROM WHAT 
PERSPECTIVE? 
Once you decide how long the video will be and who will be interviewed, 
you’ll have to set up times to do pre-interviews over the phone. What you’re 
trying to achieve is whether your interviewees will be comfortable to talk 
about their story and whether they’re capable of crafting sound-bites. Are 
they long-winded? Can they frame a concise and compelling answer?
Pre-interviews also help your subjects have time to think about their answers. 
You might also want to think about voice over talent. If you decide to do this 
route, you’ll have to write a script. The downside of having voice-over talent 
tell the story is that it could be less authentic.
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4. LIGHTING SETS THE SCENE. 

This element is important because lighting sets the mood. Do you want 

dramatic lighting or natural outdoor lighting? It gives the audience an 

understanding of how to feel while watching. You’ll also want to think 

about location of the shoot(s). Filming interviewees where they are most 

comfortable is the best option. They are less likely to feel nervous and forget 

that they are being filmed.

5. EDITING A MASTERPIECE. 

Now that you have the interviews and all the video shot, the post production 

process starts with your editor. You and your team will pick the best sound-

bites to tell the story and corresponding video to match.

6. MUSIC IS THE MESSAGE. 

Picking the right music is essential to evoking a specific emotion from your 

audience. If you want them to feel happy, you’re going to pick uplifting music. 

Music will set the tone for your video and it will help you establish pacing and 

transitions in your video.

7. CREATE A CALL-TO-ACTION.

Once the audience has seen the video, what do you want them to do? Follow 

a link? Share your video? Donate? Make sure you’re clear in your messaging.

These 7 steps should get you on your way to producing your own powerful 

and impactful fundraising video. Or, the Blu Sky Creative video team is ready 

to help you get started.

See an example of our most recent
fundraising video, created by our

award-winning team. 

https://www.youtube.com/watch?v=PK78--NUck8&feature=youtu.be


We’re Ready to Help Your
Not-For-Profit!

Learn how to create your next powerful fundraising video with

Blu Sky Creative. We help businesses grow their brands and improve 

their marketing communications with the platforms that matter 

most to their customers. We understand that managing your 

creative, marketing projects, websites, video and social media are a 

never-ending job. We’re the team that can help you handle it all.

Free Video Consultation

Or call 312.767.6672
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https://blu-skycreative.com/contact-us/



